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THE RAI GROUP

Challenges
The RAI Group offers a wide range of strategic financial resources and services, 
including consumer credit, insurance and financing to middle market 
companies. 

Their previous site was severely outdated and presented a much smaller, 
founder driven firm. Although RAI prides themselves on their entrepreneurial 
spirit and strong customer relations, they also needed to showcase their 
expanded range of services as well as present an accurate picture of the firm's 
financial resources and size. 

Net@Work worked with RAI, and our copy writing partner, to create an entirely 
new brand and logo for the company as well as to define the core messages, 
design elements and logos of their three newly crowned divisions (RAI 
Consumer Credit, RAI Consumer Credit and RAI Funding). 

Net@Work created a content rich site to reflect these changes; clearly 
encapsulating their broad range of services as well as conveying the spirit and 
customer focus that is RAI. The site was implemented using the very scalable 
Joomla! content management system, allowing the site to keep up with RAI's 
anticipated growth.

Features

A complete re-brand including new logos for the main organization as 
well as for each company division

Animated elements on homepage to draw the eye to RAI’s core message

An information rich site featuring sub-sites for each of RAI's 3 divisions 
including content search

Advanced content management using word processor like interface

Dynamic form building tools

Dynamic site map generation

WEBSITE

url: www.raigroup.com

Technology:

Site built on the Joomla! 
Content management system

Adobe Flash based animation

Hosted on low cost Linux 
server locally to increase 
security control

RAI Group homepage provifing the core 
message and linking to each division

Search was implementated to help find 
content across the sub-sites for each 
division


